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MANY RURAL AREAS OF THE U.S. POSSESS ENOUGH SPACE AND 
NATURAL ATTRACTIONS TO SERVE AS A BASIS FOR ESTABLISHING 
EITHER PART OR FULL-TIME RECREATIONAL ENTERPRISES. MOST 
OUTDOOR LEISURE ACTIVITIES CENTER AROUND WATER* HUNTING AND 
FISHING* ADMIRING SCENERY* AND ENJOYING THE NATURAL RURAL 
LANDSCAPE. THUS THE DEVELOPMENT OF RURAL RECREATION RESOURCES 
IS LARGELY A HATTER OF THE USE AND MANAGEMENT OF LAND* WATER* 
PLANTS* AND WILDLIFE. THIS BULLETIN DESCRIBES SOME OF THE 
OPPORTUNITIES FOR INCOME-PROBUCING RECREATION ENTERPRISES ON 
PRIVATE LAND in' the UNITED STATES. ASSISTANCE IS AVAILABLE 
FROM THE U.S. DEPARTMENT OF AGRICULTURE AND OTHER PUBLIC 
AGENCIES TO DEVELOP THE NATION'S RURAL RECREATION RESOURCES. 
IN ANY LOCALITY* THE SEPARATE PUBLIC SERVICES AND INDIVIDUAL 
ENTERPRISES CAN BE COMBINED INTO A SUBSTANTIAL ECONOMIC FORCE 
THROUGH THE USDA'S RURAL AREAS DEVELOPMENT PROGRAM. THIS 
DOCUMENT IS ALSO AVAILABLE FOR $0.20 FROM THE SUPERINTENDENT 
OF DOCUMENTS* U.S. GOVERNMENT PRINTING OFFICE* WASHINGTON* 
D.C. 20402. (ES) 
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fp^ES hulletin is addressed to ^private^^^i^^ 
owners and operators. You hold the meOiis 
to answer much of Ameriai^s gromng need ^or 
outdoor recreation. 

Fun in the sun for the millions of cUy resU 
dents requires open space. Most outdoor leU 
sure activities center around water^ hunting and 
fishing or ohservm fish and wildlife^ admiring 
scenery,, and enjoying the mUuM 
scape, ''i Thus the development of rural recrea- 
tion resources is largely hr^ 
management of lend^wa^ 

in 
This 
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private land, i it tells of ^m assistance avaiJ^^ 
from the V,S, Department of 
other puhKc^ agencies to develpfi the ^ 
rural recreatieh resources, in any loc^iiy^ the 
many separate puhlic serviees d^ 
erOerpilncea mh be cdmhined into a su^tantkd 
economic force through the VSDd^sr rural 
areas development program, 

of land in the country . 
or if you are interested in. acquiring one for 
recreation use, this huUetinvMl helpym^ 
whether you want to use it io provide rural 
recreation for income, 
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Washington^ D.C> 



^or sale by the Superintendent of Documents/ V.S.dovei^entfriptl^^^^ 

WasUngton, D.d., 20402 • I’rice 20 Mnis .> • ;'■ ' 
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rises for Profit 



Introduction 

A iievr product for AmericaV farm* 
lands and open spaces is outdoor fun 
for city people who don’t have room to 
play, hike^. swim, camp, and the like 
on their own grounds or in nearby 



from rities and towns will pay^well for 
good recreation services and facilities. 




tion country people are selling, or rent* 
ing in steadily increasing voluine : . 



V .'N > ?•- V /-->vnV 

• "‘i '.i ’:fM f 



P®“?* j ^ farms and ranches 

-Ju ‘’"t Simple country fm/ig, usuaUy caUed 

are willing to pay for the privilege of ?*• services^on* 

Jf yo tt operate a % or rrach, aMtie, m 

T working ranches in the West or ande 
h papg guests ranches in aU parts of the country. 

Xod^onSn^isMva^^ 

verted tp sonie form of recreation use. 

Golf courses, : ^ fieldsi, ponds 



woodlands or groves of trees for picnic 
aress and eam^ and wildlife 

habitat can he established on open land 
vrith suitable seH^^^ • A 

If within rea^^ 

sale privileges may proye 

more profitahte; than ^^"^p 
crops as W^^^ 
stocfc, Or c^ 

ful planning you may be able to acr 
cOmxppdotn 

land that produces faim crc^s. xBy ^ 
niultiple add a new paying en- 
terprise tpy or ranch. . Or . 

you naay tiirn idle land into an entirely 
new business in y^^^ 

Semng i vacationers and ■ weekend 
pleasure seekers, however, is for nipst 
people a new and trfo^ kind of busi- 
ni^s/;; 3^on^^^^w^^^ want to judge your 
situation carefutty— -your market, your 
land and water resources, and yOur own 
aptitudes* 7 -before investing heavily in 0 . 
re^^ 



vacationers 
attracted by nearby facilities Such as 
hunting and fishing, swimming, boat- 
ing, scenic or natural attractionsi a 
Horseback ri^ 

arid : Mmilar i^untt)^^^ aCtwjtieS i f or 
guests or yaCationers^ v 










-Recreation/ for Sale - ■ 

t " 1 A roadside invitation to picntCf SiCijai y 

• Mari^f^ ranchers, and Other . and camp on private land at moderate . 



.^dral Tesidents in all parts of the coun- cost is one answer to the > search for .. 
;try have already ^discovered that peopfo ' outdoor recrecUwnip:^^^^ 













Boats {6i sale oic rent. 

5upp2ies— 'baity ice, food, gasoline, 
and equipment. 

Hatchery fish for stqclung; nAift* 
nows, crayfish, and other live bait* 

Campihgf scenery;^ w 
’• recreation qrea$ 
Campgrqimdsi^^^^ tent - sites for 



Farm productSi such as 
nut^ vegetables, cider, and handicrafts 
to guests and tourists. 

Piindc n^ 

; jPic^ on improved grounds 
with shade, water, tOl'es, fireplaces, 
and siniilar faoiHti^^ 

^ 

p^^ oveni^ st^'or extended campifig, 

bathhouses, ,u m h r e l l a s, skindiv- sanitary facilities, shadeii wood) wa^^ 
Ihg Ciquijtt^^ iVotfer <»un^ 

on pri^ boats, connections for electricit]^ water, sew- 

iholtdxs^docli:s^ra age. 

priva^ or piyblid waters; gasoline and 5app/ms— groceries, ice, gasoline, 

supplies; y ^ >4cce5s to scenic attractions, choice 

: (?amc^ and sporis, such as baseball, wildlife habitats, protected natural 
archery, tennis; golf; use of grounds areas, hiking and horseback riding 
ande^ipment. ^ trails, and the like. 

Hprsehmh tiding by hour or day; Guide service for pack trips, moun- 
use of staibles, trails, equipment. tain climbing, exploring, fishing, hunt* 

%^inter sports; use of ski runs and ing, and sightseeing. 
jiimpS/ lifts and tows, toboggan slides. Outfitting for camping, canoeing. 



v-'iVc. 
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snowishTO trails, ice for skating, warm- 
iHg;.hpUM, requipment. 

Fishing : waters 

Fishing ua' farm ponds, reservoirs, 
or natural waters on private land. 



boating; riding aiid pack horses^ 
Hunting areas 

iffunring privileges on private land 
either on individual farms or ranches 
or on groups of properties m^ 






ifccess to public waters and use of cooperatively, 
boat dbclra; cabins or campsites, and Board and fodgireg for huntCT^^^ 
parking areas. . * Equipment and supplies^vj^^^ 
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Md4le oi^ jp 9 ck horses; camping equip* studyt tepbi^ed in- i^ 
ment; guns and ainmunitidh, the donmhd/ for ; ohtdo 



IS ana ammuniiion, ; ' »«© qenmna. ipr ’ outdoor ;; recrqaq^ v^. 

t5 :dnd decoys ' for waterfowl , would /double \ 

. Dpgs'ior rent to hunters; or board, ‘ ^This,. it found,. wdidd/W 
training and care of hunters’ dogs. - trend started following /^prld jl^ajr II. 

. -Dressing a ; ^ The number, of recreation visito t^ 

/ Guide services, . ' tiohid Fbreste ihcreaKd 

!' ^ ’ front 1940/td l^.^^^ I^^^^^^ 

SkdoUng prt$ena . .. 

ri > '< ■ . creased 56 percent and fishmg licenses 

Hunting of pen-raised .game,' With 9Q ^rcent. ‘ - ■: - ;V : 

guaranteed shoodng; hanger and dogs v, Other t^^es of outddo^^ 

UsMUy supplied as, part of service. . kcreaMng top; as shbwn by the boom* 
Dressjed gume for sale; dressing and . ing sale bfrtents, boats, slcis, and sport- 
etonnggame. . . ■• _.V; ;' V; 'ingsgood^^^^^^^^ ,- 

: .Afea» . for clientele. ihe jCpmhiissiph. coh^^ 

■: •’'■■■'■''■■ trend is the result of ^ 

Cottage and recreati^sitka all expected to-incr^^^ 

„ . . greater rpte in the years ahead. ; They 

Budding sues for cottages, summer are; (ij Popafofton, expected? to 
homra, and similar recreation develop. . double by the year 2000; , (2) dMpo 5 . 



ments. 

Cottages or camp sites. 

^ Ac(xss rights to lakes;- streams, nat- 
ural areas, and the like.? ■ ; 



ahle imoimh^^^ quadruple; (3) Ukure 
rime; to increase a third; and (4) auto 



An ' Expimdmg Market 
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travel, to: increase more than fourfold. 

:The survey made By ' ORIWC; re- 
vealed that 130.5 ; million persons 12 
years or older tbok part in 17 different 
outdoor activities on 4^ billion sepa- 



mi 1 .: if .. . AJumuur acHvuies on **73 : DUiion sepa- 

recreation servmes jatg occasions in the summer of 1960. 
and facilities is growing rapidly.. The Participation in these activities is ex- 
. Outdoor Recreation Resources Review pected to increase to 71^ billibn pcca- 
CpmmisMoh ?(ORRRC) in a 3-year sicns in?1976 and to?^ 
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2000 provided there are facilities to 
meet the demand. . 

In six activities the rate of partic!* 
pation is expected ^ to increase more 
than fourfold by the year 2000. They 
are hiking, to 611 percent of the 1960 
xaXe', water skiing, \o 576 percent; 
campingf to 345 percent; sightseeing, 
to 474 percent; hooting, to 417 percent; 
and swimming, to 40i0 percent. 

Expenditures for outdoor recreation 
trips including vacations are expected 
to increase from $9.8 billion in 1960 
to $20.1 billion in 1976 and to $45.7 
billion in 2000, an increase of more 
than 4i^^ times in 40 years, ' 

All these are activities that usually 
take people to die country and that can 
be provided for on privateilittnd or 
water. As public facilities tend to be- 



private land will have greater appeal to 
this expanding m^ket. be 

especiaUy true where extra services are 
provided that are not f ouhd bii public 
land. 



Quality in Outdoor Ri^reation 

Undoubti^iy, ; the'i^ 
outdoor recreation is largely in 
ing from the pressures of ero^ 
lifa arid enjoying tim (juietness* fr(^- 
ness, and nabiralh^^^^ open spaces. 
In a special study of user- satisfaction 
with oubloOr areas, the 

OIU^C found ‘‘felaxirig’^ the activity 
most Widely engaged in, and “crowd- 
ing” one of the most frequent reaapns 
for diMatisfactibn. 

Although many poople aeek a place 
to engage in vigorous outdoor games 
and sports, the most popular activities 
are the quiet opes that giVe oppoi^nity 
for observing and appreciating one’s 
siirroUndings. The lO most frequently 
reported in the ORRRC survey were, 
in order, relaxing, pichicking, swuh- 
ming, sightseeing at stops, waking to 
scenic, points, photography, sunbath- 
ings camping^sightseeing from car, and 
trail hiking. 

The outdoors is basic to the Ameri- 




The Quiet activities that take people into th£ widv reaches of - 
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can tradition. Although most people 
today live in cities and toym^ hiost 
are only briefly rmoyed 
pioneering exf^rienc^ of their fdrc^ 
tadiers. Children and groVmups alike^ 
when given the opporturii^, turn wiA 
fascination to the natural world around 
them. The main appeal of outdoor 




opmeht committeev and agriculto 
consnvatioh workers can he^^ 
your questions. People ; tdreadyV 



recreation seems to be the opportunity gaged in the jfecreatiOn busing dir in 
to relive in some smaU way traditional seUing supplies anid equ^^ 
pioneering experiences and to renew give helpfd information.^ Here ^ 



contact with the original environment 
of man — ^the unspoiled outdoors. 

If you hope to attract people to your 
vacation farm or ranch or to your 
picnic or ciunpground or other recrea* 
tion area, and have them return, you 



some of the points you will need to 
consider. 



The Local Market 



You can get some idea of the num- 




■ ..v:; -V-v^ 

You ’will’ need'to;size’:i(iip^ --t'- r' '•’■-■■■ 

situation locally to decide wheUier you 
waint to add a TCicreatioh enterfH^. 



need to keep the natural beauty and ber of potential customer from data on 
charactei; of the rural landscape. Serv^ the population of nearby cities, traffic 
ice facilities should blend into their loads on highways, and the crowds at 
surroundings and your clients be spared private faciUties and public recreation 
from the distracHons of undesirable areas already in your vicinity, 
noises, flashing lights, and gaudy bill- 
boards. The quality of the surround- _ . , 

ings and recreation activities you offer iVcnriicss to popmatwn ana 

will have a great deal to do with the 
success of your effort. 



Recreation- 

You? 



-A Business for 



It is plain that recreation is an ex- 
panding business nationally. But is it 



highways 

ORRRC found that more than half 
the people taking vacations travel less 
than 250 miles from^ home. Persons 
making 1-day trips for recreation travel 
an average of 35 miles each way. 
Those spending a night away from 
home travel about 75 miles each way. 



profitable for you. cater to 1-day recreationists, there- 
ORRRC sent questionnaires to more need to be within an hour’s 

than 4,000 private operators of out- jjjive of them. Campgrounds and other 
door recreation facilities and analyzed facilities intend^ for overnight use or 
117 different listings of farms offering longer stays can be farther away. Fa- 
vacation opportunities. cilities for overnight stopovers on va- 

They found that some fishing camps, cation trips should be near major 



hunting lodges, and various kinds of 
resorts have prospered. Some vaca- 
tion farms and dude ranches have had 
long and pleasant experiences in serv- 
ing cHy visitors. 

But such general information will 
not answer your individual questions. 



highways. 



Other private enterprises 



Other private enterprises already 
available may either help or hinder 
yours. If the population is sparse, di- 



Unfortunately, there is not enough in- viding the customers may make all the 
formation ^ far on how much use enterprises unprofitable. Ifthe poten- 
people would make of different kinds of tial market is large, the others may help 



recreation facilities in different parts 
of the country, or how much they would 
be willing to pay for the services. 



attract additional customers. Studying 
the success of existing enterprises 
should help you judge your chances. 
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Most vaciUwners dre ba^^ Auractive scenery adds to the appeal 

of rur^ land fpr recreation- 



Public facilities nearby . Scenic and. historictd attractions 

You should also study the public Whether on a Sunday drive or a 
recreatiou &cilities nearby and talk month’s camping trip, mo^ recire 
their managers/^^^^^^^^ O ists are looking for “something worth 

grounds and other recreatioh fad^ seeing.” Hunters, fishermen; swim* 

cab attract useirs near similar public mers, and boaters are sightseers too. 
facilities because private operators can If you have a scenic or historical at* 
better control nuinbers and avoid ever-, traction in your neighborhood, it will 
crowding. AlsOi you may be able to help draw customers. It may be a 

6fier> attractions not provided on the national battleground, a spectacular 

public grounds, may be able waterfall, a cave, a canyon^ or merely 

to provide lodging, guide services, nr an expanse of open field, a tree-covered 

oth^r ^ to persons who hill, or water in a pond or stream. It 

coihe to enjoy scenery, hunt big does not have to be on your own land, 

game; pr make other uses of public land, but you will want to plan yoUr opcra- 

The Ipint use of public and private land tion to take advantage of its presence, 

often makek possible a successful pri- You may be able to use natural attrac- 



vate recreation enterprise. 



The Natural Setting 

Land and water, climate and scenery, 
or farm of ranch activities, wildlife, 
and natural areas are essential to suc- 
cessful rural recreation facilities. You 
need to take a close look at your natural 
setting before you decide what to do. 



tions or create unusual Conditions to 
appeal to special types of customers, 
such \as artists, photographers, or 
musicians. 



Water 



If you have an attractive stream, lake, 
or shoreline oh your property, you have 
an advantage to start with. If not, you 





























• -T^-rv' 







Private waters provide an increasing share of the natiorCs sport fishing, A weUr 

managed pond can support heavy use. 




A general farm, especially one with a pond, provides many pleasures for a quiet 

family vacation away from the city. 
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Be 9ure 'to: get professional opih: ‘ 



4 bri, pii, the , siiitahitity pf yonjr sifei ^ 
jfea»lHlity pf design, an^ probab)^ cost . 
before baling your plans on a ppnd br 
'reservoir.- ; , . ^ , ;-/. f .-i ■ , ■;! 

For picnic areas, canipgrounds, . or 

other fadliti^^^ 

yptt neej^ .ah ad^ of drinki^ 

water* ; ■ Gonservation, engineers and 
iocal well driUers can giye you infor- 
mation about avaUabiUty of ^ 

.water.-- - -, 



SoUs geology 

kirids of 8oil?3^ 

tate; the type and. location of recrea- 
tion fapilities oh your property just as 
they dn^ cirops. $ 004 ® soils are 
hoi ®®hip- 

grouhds^ play areas, or se\y 
Uriderlyihg rock formations m 




Choice wildlife habitatSf like this 
marshl bring many pebple back to the 






kept frfee hl co^^ 

You soil survey and the 

information a soil specialist can give 
you heipful in planning a recreation 
enterpnse. Y^ get this infotma- 



animal life. 



trict officel If a soil survey report of 
the couhty has been published^ land 
owners and operators can get a copy 
from their county agent or their local 
Soil Conservation Service office. 



Plant and animal life 



in their natural environment. Many 
campers return again and again to 
an area where they have seen a cub 
bear, big deer, Or unusual birds. 

Areas with plant and animal life 
undisturbed by human activity are of 
special interest. to students of natural 
history, bird watchers, and many others. 
For many city people, well-tehded fields 
and pastures of operating farms are 
equally attractive. . Spectacular fall 
foliage, spring flpwers, or aquatic and 



The kind of plant and animal life marsh plants also have strong appeal, 
you have, or can develop, on your land 



has a great deal to do with the kind 
of recreation enterprise you can operate. 

A soil survey map will help you de- 
cide. If you follow the recommenda- 
tions of local forestersj soil conserva- 



Farm and ranch activities 
Th many city dwellers, the everyday 



ing. The chance to observe or partici- 

■ •' ’ 1 ' ^ __1 _!l ¥■ 



tionists, or landscape planners, you gen- pate in normal workday operations may 
erally can establish adapted species of be the main attraction of vawtion 
plants for ordinary recreation use — - - - - — 



farms and dude ranches. Dogs, 



shade for campgrounds, turf for golf chickens, cattle, horses, and other farm 
courses, or game food and cover, and animals attract city dwellers, especially 



the like. I 

Besides game and sport fish, other 
kinds of wildlife are valuable to recrea- 
tion areas. Most, people enjoy seeing 
and hearing birds and other animals 



those with children. Many people who 
grew up in the country would like their 
children to have some of the experiences 
of their own childhood. 

A review of your regular work activi- 
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dboTf and livibg crbatnires^^^ invalulibjb 
to' the operator of a shbbtihg ptebbi^^ 
fishing Waters, 

that serves hiken, nature sttidehta, ^aho^ 
'thelike. ' ' '. 

The ability to manage 
and capital efficiently is as te 

the recreation business as in afiy 
\^o, some types of recreation ehte^^ 
prises require attention day apd night. ^ 
You and your faniily ihay heed to 
schedule *hffice hours” to riehder pleas- 
ing service to a demanding public that 
sometimes includes difficult people. 

Labor Requirements 

How much labor will your new en- 
terprise take? And how mnch family 
labor can you put into it? Your labor 
supply may determine the type and size 
of recreation enterprise you want to 
undertake. If it would require hiring 
labor during peak periods, consider 
whether it would be readily available 
and at what cost. 

How seasonal labor needs fit in with 
your other work should also Iw con- 
sidered. It may be advisable to revise 
your other work to avoid conflict. 

Community Attitudes 

Community attitudes can affect your 
recreation enterprise. A friendly at- 
titude that welcomes visitors to the area 
and helps them enjoy what it has to 
offer will help bring satisfied customers 
business, what are your personal inter- back year after year. You need to be 
ests, aptitudes, and skills in recreation aware if there is skepticism among 

management? Assuming that you have your neighbors that would make recre- 

a natural setting that permits a choice ationists feel unwelcome. If there are 
among several kinds of recreation en- such attitudes, you will need to work 
terprises, what type would best suit with community leaders to gain support 
you, your family, and community? for recreation as a conununity business 
If you enjoy meeting people and as well as an individual enterprise, 
helping them enjoy themselves, you Your recreation enterprise will bring 



Many city people want their children 
to experience farm work such as their 
parents or grandparents did in gromng 
up. A vacation on a farm or ranch 
provides the ,op]^rtumty. 

ties may suggest ways to entertain pay- 
ing guests without disrupting your 
going business. Or, you might con- 
sider staging such special events as hay 
rides or rodeos for recreation seekers. 

Your Aptitudes, Interests, 
andSldlls . 

As a farm or ranch operator or a 
prospective proprietor of a recreation 




have a good basis for operating a vaca 
tion farm, dude ranch, resort, or lodge. 
Superior ability at home cooking or at 
supervising meal preparation is also 
important. 



new dollars into the community—rto 
auto service stations, restaurants, gift 
and craft shops, and many others. It 
will bring new jobs. It can create new 
friendships and new appreciation be- 



Experience gained on a farm will be tween city and country people, 
helpful in many t)q>es of recreation Your chances of success are better 
activities. Familiarity with the out- if there are other enterprises that sup- 
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port onie einbiher^ A vacationer ^Idom 
finds ali the recreation he wants at one • 
plaqe,. Your curtoniers will look for 
other, activities nearby. A ' cluster of , 
coniplementary recreation facilities in 
tjie same community adds to the sue* 
cess of each. . 

. The community contributes in meuy 
ways to the success; ofi a ’Tecreatio,n ^ 
project. It may be nwessary for you 
to' work with community leadere tp im* 

. prove certain seryices;^sanitation, p’p? ■ 

lice arid fire protect roads^to pro- 
vide a suitable enyirpnment for your, 
recreation business. 



for Income 

The following sections review special 
requirements for seven types of recrea- 
tion' enterprises and tell some_ of the 




tipn enterprises ana leii some. Of *.iiy ^ 

Aings that contribute to their euccess. get acquainted with 

Tliav alcn siiTTumarize some availablc nn A nthor farm, nnirnals on a 



They . also summarize some available 
facts on costs and returns and show 
somelhing of the opportunities for 
profit. 



cows and other farm animals on a 
vacation farm. {Courtesy — Ohio De- 
partment of Development) 



Vacation Farms and Ranches 



more on one of the many farms and 
ranches that take in paying guests. 



More and riiore city people are dis- The charges are moderate, as vacations 

covering that they can enjoy a refresh- go, yet they^ can add income to the 

ing vacation by spending a week or farm or ranch business. 









S;^e" of “ftrin. vacationii** 

iresfs on (l) release irom the confine* 
jchehts of city M the opjpiortiinity 

to. totiira to vlii» " ^ spactt,** 

iuid (3) the^n^^ and fascination 



oii the season; ( ^ niaxim^^ oi ;l2 
{^ests cait hd a^^^ at' a 

Majhir expc^fM^a^^^^ sii]^ 

pUto 

ities, and liability ihsuriifece. 



t^ai faming holds fw th^ foodis prodiicdl on the^fanhi Ex< 

city*hred‘ Atoericahs. Ranch life ^ tra labor iS hired at times to help .with 
the added :^appeal of Western atmos* cooking and laundry. { 
phere» work with houses and livestock. Looking after the vis'tors, es^ially 
and ^p^dy li^ childrc^ n the business and 

the £asV 3 outh, and Midwest create kei^ing the ehterpri^ opetoting 

this atmosphere for their guests. smoothly takes some of the farm op* 

AS^ mentioned i before, . parents es^ erator% time arid neceto^ 

cially vsMeciate t^^^ frem the i^ular dairy iw 

-lheir;::^^dr(toito^ ■ 

life. Srime yaca^ Special requirements 

arrangements to care for schopl*age . . .. ; , i , . 

guests withbut their parents. " vacation fam^needs to be wlhin 

a day s drive of a large city arid 111 a 

climate comfortable for working and 
Costs and returns playing outdoors.^^^^^ %^^^^ 

Operators of vacatipn farms and good highway within a few miles arid a 

ranches ordinarily charge by the week towri nearby where guests can get per- 

or month for board and lodging and sonal necessities, automobile service^ 
whateyer recreation privileges they and medical care. A farm or ranch 

have. jRates vary widely according to with superior attractions can draw vaca* 

the and services pro* tioners to a more remote or iriore 

vided, commonly within the range of rugged location. 

$25 to $SQ per week (table 1) . 




An ^inlJe is a 220-aore northeast- *® bebert^*aiis,aioseproau« 
era dairy fLn that ret^^ net in- hv^ock,_and t^ having 



come 



dur,. iit* b^th fidds and woodlarid. The scenery 

. .O manag^ent ^ not be ei 

of $2,050 tom summer vacauoners ceptional. A “quiet” place is more 
(see appendix, example 1) . important than spectacular views, al* 

For room and board the guests pay though outstanding scenic and histo^ 
$35 to $50 a week for adults and $25 ical features nearby help attriabt^^c^^^ 
to $35 a week for children, depending tomers. 



Table l.—^fverage rates dtargsd on mmdon far^ ’ 



Region 


Fanns 


Ayerage charge per 
week 


Average 
each farm 
can 
accom- 
modate 


Ayetsg& 
distance 
to large 
<aty 


Adults 


Children 


Nortk Atlantic. .... 

South Atlantic. . . . . . . . .... . . 

^^ther Statca ................ 


Number 

41 

11 

11 


DoUars 

4A 

42 

39 


battan 

28 

26 

26 


Number 


Miles 

125 

149 

"■■■>;‘;v-162: 



I Rural Recreation: A new family-lami businesa* Report of Task Force on lnoome*Ffodadng Recreation 
Enterprises on Farm Land. 1962. U.S. Dept. Agr.» 56 p* 
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Som^viic(Uion caier t^ the special itUierests of ^ particular clientele, such 

as artistic musicians, or photograpM^ 



ranchel can be 
adapfea to vacation use' wjlhout any 



conditions must meet the health find 
sanitary standards of your State and 
additional facilities. But yours may locality as well as satisfy your guests, 
need additional slee^ You also need adequate liability 

sanitaiy faciUties, and a 

If notf ekteUM^ able to You and your fanuly- must honertly 

make the needed additions ^^y^^ like to have people around and enjoy 

vK^p in isnind that if ^ meeting and visiting with stranger? u 

turn, they must be- comfortable by their you are to make a success of a vacation 
own siiE^dards^ pro- farm or ranch. You will need a kiif^ 

vide^ m bad for good conversation and the ability 

weather^^ a^^ are inter- to plan interestmg activities for your 

ested ipainly in quiet r^^^ This guestii. You will need skill in guiding 

calis for reading materials and good their participation in farm or ranch ac- 
light, card tables and cards, radio or tivities, such as miUdng, feeding rad 



children’s games, and the like. 
Barns and other farm buildings can 



caring for animals, haying, fruit pick- 
ing, and possibly arts and crafts. You 
will idso need to know about nearby 
attractions. 



be jised for jests’ activities. .. Picnic 
tabl#^and fireplaces are desirable. A 
pond; for swimming, boating, and fish- 

.Kenic«.dSpor.*A««. 



increase the activities and pleasures of 



Good home-cooked food is a primary 
attraction of vacation farms. Someone 
in the family must be a superior cook, 
or you will need to hire one. 

The water supply, food, rad living 



Picnic rad sports areas sometimes 
offer good opportunities for supple- 
mental income near large population 
centers. In fact, under favorable con- 
ditions; such developments may provide 
a full-time business. 

This type of enterprise usually offers 



■o.:S>::pptifP^ 








eomb^iition of recreation facilities, ; Most of the; inVii»t|ne^^^ 
\pfteQ{|Ar i^^^ of a Y6^■can ^,;Tfeatip^f^ci^|e^^^ 

pjiiarg^' fpr';tW either , sepa^;. hbuse/apdjakp.' 

basis//-' -'•:^^^^v^•. {provide fh’e'oth«ir{M 



Hi 









.-^fcxample of ihcbme possibilities. 
fbr picnic and sports areas comes from pause, of the high * 

a tiairy farm near amidwestern pbpula* income for labor ^ aiid ;^^ 
tipn pemef of abbiit half a million amounted to only $950 for fhe ^ 
people/.'' 'file'- recreation area' occupies I : \ .■ ‘ 

2^acf^^:thpti00^abrhform;S:^club//;^ . ^ 



' AO: acrccl'pw UlCiUV^ l/IUU* V , , ' 

ho use ^ 



aniil regular food sefyice^^^^^^ A sm 
provides siyimining^ fishing^ and boaf<^ 
ing. There are areas for picnics and 
for such sports ab^.: y^^ tennis, 

aiid horseshoe pitching. : Visitors come 
mostly, from the nearby city, 

ambuhted to about $10,000 (appe^^^ 
example 2) . This was from individual 
admissions, meals, refreshment stand 



Picnic hndspbii^^a^^ 
her within ail, hour-s drive of; a city 
or a group of towiis witfoh^^^]^^ 
of 50,000 or morei The property 
to he on a good highway/^ 
fofe/rbad leading a 
parking lot. 

The is usually a 

body of water— a lake, stream, or bay. 



sales, boat rentals, and rentals of sports If you do not have the water, a good 
equiphiehti and at^^^ti site for impounding it is one of the 

entire facility to groups. most important points to consider. 










Plenty of roomt shade, and simple facilities make m aUractive picnic area that 
satisfies customers who want to get out into the country. 
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A ptiiying field for voUeybaU or other outdoor sports can easily be provided 

adjacent to picnic areas. . 



The size of : the water area will govern State laws and regulations, including 
the kinds of activities and number of - those pertaining to water rights and 



people you can accommodate. 

Picnic areas need trees for shade. 
Pleasing scenery is important but it 
need not be exceptional. Basic facil* 
ities for picnic areas are tables, fire- 
places^ 'shelters, toilets, garbage and 
refuse disposfd, and water supply. 

You need suitable terrain for each 



uses and to public health and safety. 
Some. require lifeguards for swimming 
areas. You- will , need adequate lia- 
bility insurance. 

For this type of operation you nedd 
to be tolerant of people - and theiry ^ 
havior and be able to;bandle crbw’ds. 
You have a further advantage if you 



kind of sport; level ground for baseball can supervise games, coach_ sports, 



and tennis, for example; steep slopes 
and adequate snow for skiing. Play- 
ing fields and spectator stands are 
needed for some sports. Participants 
in winter sports want comfortable in- 
door accommodations nearby. 

You may also want buildings for 
meetings, dining, and indoor games. 

Homegrown sweet corn, water- 
melons,^ poultry, and the like can be 
served or ^Id for group picnics and 
barbecues. Horses or ponies can pro- 
vide kiddie rides and other domestic 
animals other interesting attractions. 

^ be sure of an adequate 

source of electricity for the size of 



pare barbecues, and manage other rec- 
reation activities. 



Fishing Waters 

If you have land that adjoins public 
water— lake, river, bay, or ocean-— or 
that has a stream running through it, 
you can offer access privileges for a 
fee. li you raise fish in private water> 
you can sell the fish or the privilege of 
catching them. ^ ^ ^ 

Add the sale or rental of boats, 
motors, tackle, bait, and supplies, and 
you may- have a sizable business. As- 
sociated needs of fishermen such as 
lodging, meals, ice, freezer locker offer 



: enterprise you plan. Drinking water additional income opportunities, 
and sanitary waste-disposal facilities You would be wise to check on the 
may require official approval. Your supply and demand of both private and 
enterprise must meet requirements of public fishing within a radius of ' 25 
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distance. Fee' fishing :j|b(nild^ 
a few mil€« 6f a good hig^^ ' 

have an aU-weather acc^ ro’ad^^ 
■Success of fee/fishing depends on 
the succ^s bf the' users "ia> ^ 



nules or nsore before deciding on diis ^Spedkdf reg^ 
type of entei^rise. ..„•; ; ; The bc«« oppor^ 

fishing privileges; on a pond or lake 
CotUt and r^turn$ are within an, hofir’s driv^^^ 

Ue Mluie «f * BsUng^^,^^ 
faJltofealedby an feacra^d. v 

western, cash-grain {arm near, a pitjr -**' ® _ ; ustopew a : gtpptP* 

of aboutvS^ Tiyp li^^ 

ate usedf bne 
bass^ perchp bluegU^ 
oAer W trouts^ operator pur- 
chases fish wd stocks the lakte each 

week during the seteon from about 
March 1 to November 1. Family 
groups make lip a large pari: of the 
visitors;::'^ 

^ , and man- 

agement Was over $2,800 (appendix, 
example 3). Most of the $13,500 
gross income wias from fees for fish- 
ing— $1 per pole for warm-water fish- 
ing and $3 per pole for trout fishing. 

Bait and tackle sales, boat rentals, and 
Snackbar sales of food and beverages 
accounted for the remaining income. 



roundings. This means you miist have 
plenty of fish of good size. If ybu do 
npt "already have Suitable Watte 
produce superior fishing, you muBt at 
least have u site to build a nianageable 
lake or a stream you can improve;^^^^^^^^^^^^^^ 

A fishing lake can be 3 to 20 acres 
in size. Two Pr more small lakes are 
usually better than one large one. 

You need an adequate and safe park- 
ing area within 300 feet of the water. 
The area between the parking area and 
water should be protected f rPm erosion 
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Fishing har^ and other facilities add to. the business of a private 

fishing enterprise. 



and be maintained in a safe and at- ing outdoor activities today. Private 
tractive manner.^ campgrounds are proving ipreasingly 

^ ^ fish cleaning popular, especially in areas not ade- 

tables and other facilities such as a pic- 
nic area, snackbar, and counter for sale 
of equipment and supplies help attract 
customers. 

, - Most States' havp laws and regula- 
tions governing the production and sale 
of game fish in private enterprise and 
concerning water developments, sani-. 
tary facilities, tmd the like. You need 
to consult local authorities on all these 
points. 

If you are going to operate a fishing 
enterprise, you will need to know how 
to care for fish and manage water for 
good fishing. Friendliness and the 
abflity to “tdk fishing” with customers 
is helpful, although some small enter- 
prises can be set up so customers de- 
posit their fees under the “honor” 
system. 



Camping, Scenery, and Nature 
Recreation Areas 




The smaU fishing enterprise can be set 
Family camping, hiking, and nature up to operate on the honor system 
study are among the most rapidly grow- without an attendant. 
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Horseback riding, hiking trails, and interesting natural areas nearby, or on ad- 
ng public land, add to the popularity of private campgrounds. 



joining 



quately served by pTiblic campgrounds. 

Private campgrounds serve two types 
of clientele— travelers stopping over- 
night en route and vacationers, most 
often families, seeking a quiet place to 
camp for several days. 

Scenic and nature areas attract camp- 
ers and also noncampers who prefer to 



years it has expanded to eight cabins 
equipped with kitchenware, heat, elec- 
tricity, running water, and bed Uilens. 
The season, covers 10 weeks. Charges 



range from $25 to $75 per week for a 
cabin, depending 



, ^ ^ on the season, accom- 
modations, and number in the party. 
Meals are also served in the farm 



live in lodges, motels, or farm or ranch 
; while they enj( 



homes while they enjoy these outdoor 
attractions. The owner of such attrac- 
tions, or of accommodations near them, 
can often build a profitable business 
around their use. 




Candy, 
ks. and 



boats are rented for use on the lake. 



Cabin rentals provide most of the 
income from a scenic recreation area 
on a 144-acre general farm located 90 



miles from a large city in the Northeast. 
The net income of $3,1( 



... ^-,100 in 1961 was 

slightly more than from the other farm- 
( appendix, example 4). 
Ijoins a 300-acre lake 
owned by the State. The enterprise 
started with the construction of a small 



Quality of landscape is more im- 
portant to these areas than to any other 
type of outdoor recreation enterprise. 
You need good scenery either on the 
property or within view of it. Special 
attractions on the ground or nearby 
help attract customers — ^national for- 
ests, historic sites, hiking or nature 
trails, horseback riding, boating or 
canoeing, fishing streams, hig-gt ac 
areas, bird rookeries, and interesting 
plant and animal life. You mav have 



started with the construction of a small plant and animal life. You may have 
cabin for rent. During the last 14 access to such attractions on public land 
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if your a public forest 

or park^ ;wildeTO ref- 

uge, ot’lwge body 

TTie main requirement for camp* 
grounds for overnight use is a con- 
venient location bn a well-traveled tour- 
ist highway. The necessary facilities 
for overnight camping can be developed 
on almost any site of suitable terrain 
and soil. 

Ordinary scenic and nature areas 
need to be within a day’s drive (300 
miles) of a major population center to 
draw customers. The more distinctive 
ones, such as those with unique geo- 
logical formations or exceptional scen- 
ery or natural areas, can be almost 
anywhere. A good highway within c 
few, miles is important. An area far 
from cities or towns heeds an airport 
or landing strip nearby. Except for 
overnight campgrounds, the area should 
be several hundred acres in size, un- 
less it is adjacent to usable public land. 

A campground should have trees for 
shade, fairly level or gently sloping 
ground for tent or trailer sites, soil suit- 
able for sewage disposal, and suitable 
ground cover. Access to a lake, stream, 
or other body of water is an advantage. 




•Historic sites add to the drawing power 
of rural recreation areas. 



Facilities needed* hre ,? 

needed for picnic and 

bvernight : guests, campgrp^ also 

need laundry f boms, shpyj^ers^ 

trie outlets. / A camp stbre offering 

groceries an^ supplies can bring added 

business. 

To operate enterprises involving 
natural history and nature trailsj you 
need to be experienced in outdoor liv- 
ing and have an intimate knowledge of 
the flora and fauna of your area. Skill 
in handling horses and in boating, hunt- 
ing, fishing, or other like activities is 
helpful. As in other forms of recrea- 
tion, a friendly attitude toward stran- 
gers is essential. 

Hunting Areas 

Most farms and ranches produce 
game of one kind or another in amounts 
that offer hunting opportunities. Al- 
though the wild game on your land be- 
longs to the State, you may charge for 
the privilege of entering your property 
to hunt. In most cases, hunting inter- 
feres little with normal farm or ranch 
operations. In response to a growing 
: demand, more and more landowners 
are marketing hunting privileges. 

You can offer other services to en- 
large your recreation enterprise. 
Among the possibilities are board aiid 
lodging for your customers; sale of 
hunting supplies and equipment; rental 
of vehicles, saddle and pack animals, 
camping equipment, and hunting and 
retrieving dogs; and guide services. 

Hunting usually is a secondary 
source of income on a farm or ranch. 
It is carried on for only a few weeks 
in the fall and utilizes land devoted 
primarily to crop production, grazing, 
or forestry. 

The privilege of hunting wild game 
on private land can be granted in many 
forms. Where land holdings are small 
and upland game is the crop, owners 
can combine their properties into a 
single hunting area and lease it to a 
group of hunters. Or, they can sell 
permits by the day to individual hunt- 
ers. The rate will depend on the avail- 
ability of game. The expense of such 








Most upland, game hunting is on private land. If individual properties are too 
smaU, a group of landowners can join in operating a hunUng area. 



an operation is usually small and con- 
sists largely of habitat improvements 
to increase the game. 

Big-game hunting provides addi- 
tional income to farmers and ranchers 
in a number of ways, including fees 
for the privilege of hunting, room and 
board, guide service, and pack trips. 
The charges are often on the basis of 
providing all services by the day or 
for a number of days. The owner may 
grow food on open areas or do other 
things that make game accessible to 
hunters. Other expenses are for cabins, 
food service, pack trains, and any ad- 
ditional services provided. This enter- 
is often combined with summer 
so the same facilities can be 
used for a greater part of the year. 

A third kind of hunting area is for 
shooting migratory waterfowl. The 
landowner provides shooting sites 
near large bodies of water either on his 
land or adjacent to it. He may im- 
prove wetlands or flood fields to make 
them attractive to waterfowl. He may 
construct pits and blinds or lease land 
to individuals or groups who install 



go 1 
ing 




them. Rental varies with the desira- 
bility of the location and is charged by 
the day per blind (as SIO) or by the 
season (as $100). 

Special requirements 

Farm game and waterfowl hunting 
areas generally need to be within about 
2 hours’ drive (60 to 100 miles) of 
cities of 20,000 or more. Hunters will 
longer distances if meals and lodg- 
are provided. Distance does not 
matter a great deal if you can offer un- 
usual species, such as bighorn sheep, 
elk, deer, or wild turkeys, or if you 
have exceptionally good hunting of 
more ordinary species. 

You iieed 200 acres 
quality habitat for farm game, a 
sand or more for deer or other big 
game, and control of good wetland or 
water areas for waterfowl. If your 
property is too small, you may be able 
to join' with neighboring landowners 
to offer a sizable acreage for hunting. 
The area should be kept small enough, 
however, to permit trespass control 



or more of good 
ffiou- 














You need an all>weather road from 
a major highway to your property and 
passable roads or trails to access points 
on large or remote hunting 
Limited access is desirable for 
control. 

For some big-game hunting you may 
need campsites or cabins with fuel and 
water. Guides are required in some 
wilderness areas and may be desirable 
in others. 

Hunting that will attract a paying 
clientele requires good habitat and a 
good supply of game. Your farming 
or ranching management must be con- 
sistent v/ith high game production. 
You may need to plant food and im- 
prove cover for upland game or man- 
age water levels and food for waterfowl 
to have satisfactory numbers for hunt- 
ing. 

You need to be able to inform the 
clients of the hunting licenses required 
and to make obtaining them convenient. 

of hunting enterprises 
to have a positive interest in hunt- 
ing and in the promotion of good sports- 
manship. 

Some States have cooperative sys- 
tems of hunting control that favor op- 



erators of hunting are^. States ex- 
ercise control over the haivest of game 
through sf^asonsi and bag limits and may 
regulate Ae sale of hunting privileges 
by private landowners. 



A “shooting preserve’^ differs from 
a farm or ranch hunting area in that 
the operation depends on pen-raised 
game. Hie season for hunting on 
licensed preserves usually is much 
longer than for wild game. 

The shooting preserve is usually the 
primary business of the operator j with 
farming a supporting activity to raise 
food for the penned game and to pro- 
birds ; 



vide cover when the 



are released . 



Farming a|so helps to use the land, 
d labor di 



and 



during the non- 



Operators 
need to have 




etniinment. 
hUng sea 

The game is usually purchased from 
a commercial producer although you 
may find it profitable to raise your 
own if you have a large preserve. Hunt- 
ing dogs and a handler are usually part 
of the service. The customer is guar- 
anteed shooting and game to take home. 
Fees are often on the basis of the 
amount of game killed. 

You can enlarge your business by 
offering other services as a part of the 
preserve operation. These could in- 
clude meals for customers, boarding 
and training, hunters* dogs, and clean- 
ing and dressing the game. 



Owners of land favorably . 
water can offer waterfowl i 
lieges on prof 



terms. 



The following example of a typical 
preserve, based on 20 midwestern ones, 
illustrates the nature of investments, 
costs, and income in this business. 

This typical preserve is about 30 
miles from a large city and has been in 
operation about 5 years. It is operated 
almost entirely from the income from 
hunting pen-raised birds. It provides 
a net income to family labor and man- 
agement of $5,320 (appendix, example 
5). Most of the hunters return year 
after year. 

The operator is able to keep his over- 
head expense low because of the rela- 













Shooting preserves offer guaranteed shooting at pen-raised birds released in su- 
perior mbitat designed for high-quality sport. 



tively low'priced land and good volume 
of business. -His investment, including 
land, is about $4f8,600. He raises most 
of his birds but usually buys some of 
one or more kinds each year. He pro- 
vides a clubhouse where hunters meet 
and where they can obtain meals and 
buy ammunition, smok^, and other 
items. He also dresses and freezes the 
birds killed and boards a few dogs. 

The average shooting preserve has 
four shooting courses for pheasant or 
. quail and one for ducks. The operator 
provides the birds, dogs, and a guide if 
desired. He charges $13 per day for 
which he guarantees two pheasants, or 
five quail, or three ducks. For addi- 
tional birds killed he charges $5 per 
pheasant or duck and $2 per quail. 
About 70 percent of the birds released 
are harvested during the season from 
October 1 to March 31. 

Special requirements 

The most successful shooting pre- 
serves seem to be within an hour’s drive 
(50 miles) of a city or town of 20,000 



or more people. You need 200 acres or 
more of farmland in a pleasing truly 
rural setting. It should be on soil that 
will produce good crops and a variety 
of cover effective in holding birds. It 
needs to be near a good highway and 
have an all-weather road to the head- 
quarters. 

A shooting preserve requires pens 
and facilities for raising or holding 
game to be released, for keeping dogs, 
and for dressing game. A lounge or 
clubroom for guests is desirable. A 
snackbar or dining room can add to 
yo.ur income. 

Hunting preserves ordinarily, are li- 
censed and regulated by the State game 
and. fish agency. You will need to con- 
sult with officials about the legal re- 
quirements of operating a shooting 
preserve. 

To operate a shooting preserve you 
need to know how to raise and care for 
game birds as Well as how to be a good 
farmer. You likely will need to ^ow 
some new crops and use new cropping 
patterns. You also need to be able to 
handle stocked birds and bird-hunting 
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dogs. Some operators have independ* 
ent dog handlers provide this service 
for a fee. You wiU be dealing largely 
with professional and business men; 
they make up a large part of the clien- 
tele of hunting preserves. 

Cottage and Recreation Sites 

Land with attractive natural featines 
or that can be developed into a pleasing 
recreation area offers the opportunity 
for selling cottage, camp, or home sites 
or leasing rights to use the facilities.^ 

Some landowners near large cities 
have leased or sold interesting natural 
areas to municipalities, school districts, 
or educational organizations for “out- 
door laboratories” or science study. 

If you have mountain land or an 
area around a lake, along a stream or 
shoreline, or in rough terrain with good 
scenery, you may be able to divide it 
into lots for sale or lease. You may 
wish to build cottages or camps your- 
self and rent or lease them. Or you 
might build lakes, plant trees, or es- 
tablish a golf course and play areas on 
former farmland to make it attractive 
to city people who want a “place in 



the country*^* of their own. Building 
sites on the property can carry with 
them the priimege of using the recrea- 
tion facilities. 

Special requiremetUs 

Locations within a reasonable drive 
of a town or city with many prosperous 
citizens offer the best opportunities. 

Good highways and ^n all-weather 
road to die properly are a “must.” 
Water or access rights, are iipportant. If 
adjacent properties are unattractive, 
you may want to provide some typo of 
screening. 

Topography and soils should be 
suitable for building cottages and camps 
and capable of absorbing septic tank 
effluent. Electricity and a satisfactory 
water supply should be available, 

You will, of course, have to coiffiply 
with local zoning ordinances and heslsfi 
and sanitary laws and regulations, so 
you need to consult early with o£idak 
about your plans. 

A Matter of Money 

After taking stock of your resources 
and choosing between the different 




A summer (pottage in a pleasing rural site has a strong appeal to many 

families. 
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kinds of recreation enterprises open to 
you, you face the final decision: will 
you go ahead with a recreation enter* 
prise for profit? 

At this point you need to make care- 
ful estimates of costs and returns, in- 
vestigate sources of financing, check 
legal requirements, and determine if 
your plan would fie feasible and profit- 
able.-'-' 

Likely you will find it helpful to 
make a year’s “budget” of yoiur opera- 
tion, slidwihg in detail expected in- 
come and expenses. This will cause you 
to consider points that you might miss 
otherwise. 

Your county agent and Farmers 
Home Administration representative 
can help you analyze the economics of 
your enterprise and set up your budget. 
The Soil Conservation Service can help 
you develop a conservation plan for the 
physical developments (see next sec- 
tion) and provide information on in- 
stallation costs. The ASCS office can 
tell you what cost-sharing assistance 
is available. You can gather details 
firom many local sources— the chamber 
of connnerCe, bankers, merchants, and 
others that deal with recreation busi- 
nesses. 

You might plan to start by offering 
recreation services for pay on a small 
scale and continue fanning or ranch- 
ing much as before. Many operators 
of rural recreation enterprises have. 
As demand increased for the recreation 
service - and as they could put more 
land, labor, and.other capital into the 
new business, they expanded the rec- 
reation enterprise. In many instances, 
it has now become the main activity 
and source of income. * 

If the analysis of your financial pros- 
pects does not give a clear indication 
of profit, or if you are not sure that 
you will like the new type of business, 
the more cautious approach of gradual 
conversion might appeal to you. 

Projecting Capital Investments 

. First estimate the cost of developing 
the resources you have and the cost of 



new dnes ’ needed. This (^imate will 
include/ such,;'items; as^"/" 

(1) Repairing, ' rehibdelihg, of con- 
structing buildings^ water facili- 
ties, and sewdf systeins; 

(2) Land devdopment such as clear- 
ing and grading, fencing, and 
buildiiig diams* roads, and trails, 

(3) Coni^rvatioh pfacticim su as di- 
ymsions, waterways, sodding and 
seeding to protect the recreation 
areais from erosion. 

(4) Purchase of new equipment such 
as furniture, boats, saddles, mo- 
tors, vehicle ski tows, or what- 
ever may be needed. 

(5) Purchase of foundation stock of 
horses or other livestock or of 
breeding stock of game birds or 
fish. 

Estimating Costs and Returns 

Estimating your annual operating 
costs is the next step. These costs in- 
clude such items as supplies,’ utilities, 
hired labor, advertising, maintenance, 
taxes, insurance, and interest on debts. 
If you purchase game birds or fish and 
release them ahead of hunters or fisher- 
men, that cost would be part of your 
annual operating expenses. 

Estimating gross income is the next 
step. Decide on rates to be charged 
for your facilities and services (p. 34) 
and estimate the likdy volume of busi- 
ness. Then calculate the potential an- 
nual gross income. 

The net income should be large 
enough to repay del]As in a reason£d>le 
time and provide a fair return for your 
labor, management, and capital. 

You may want to refigure your 
budget with different rates bf fees and 
different levels of patronage to find 
the break-even point to aid in judging 
your prospects of success. 

Financing 

If you have to borrow money explore 
credit sources to find those best fitted 
to your needs. i 

Long-term credit for purchase dnd 
development of land or construction of 
permanent buildings is available 


















Government agencies will help finance new rural-recreation enterprises. Here a 
Farmers Home Administration supervisor discusses the terms of a loan wUh a 

farm family. 



through sources such as commercial Many areas have regulations that re* 
banks, savings and loan aseociatmns, quire operators of busine^es serving 



insurance compmiies, individuals. Fed 
eral Land Ba^, the Farmers Home 
Administration, Small Business Admin* 
istration, or Area Redevelopment Ad* 
ministration. 

Intermediate credit for equipment or 
livestock and short-term credit for an- 
nual operating expenses are available 
through local banks, individuals. Pro- 
duction Credit Associations, the Farm- 
ers Home Administration, or Small 
Business Administration. 



Legal Allies 

Operators of rural recreation areas 
assume many responsibilities that are 
not a part of ordinary farming and 
ranching. Federal, State, and local 
laws and regulations are designed to 
protect operators as well as die public. 
They vary a great deal from place to 
place, so you will need to inquire of 
your State, county, and municipal au- 
thorities. Some of the legal require- 
ments may involve expenses that need 
to be considered in estimating income. 



^ire operators ox busmesses servmg 
the public to he inspected and to have 
licenses issued by local authorities. Or 
there may be zoning or other land use 
regulations. You may have to obtain a 
permit, license, or special exception to 
make certain changes in use. 

You should also investigate tax 
obligations. In some States diese in- 
clude sales and service taxes that may 
apply to your enterprise. Federal 
amusement taxes apply to some charges. 
You need to consider the effect of your 
business on your State and Federal in- 
come taxes. 

Owners and operators of facilities 
serving the public are expected to know 
about any hazards that may cause phys- 
ical injury and to provide adewate 
protection. You need adequate liability 
insurance to protect yourself in dam- 
age suits or claims iLhat might result 
from injuries or damages to your help- 
ers or your clients. 

If you have questions of interpreta- 
tion of specific laws or regulations as 
they apply to your business, you ^ould 
consult a lawyer. 
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Lanid iwd FaciUtte^ 

111 selecting desireble spots 

for recreation areas, you to con* 
sider related land uses on die same and 
ad j oining land. Then, to develop ade- 
quate facilities and attractive surround- 
ings you will want to make the best use 
of your soil, water, plant, and animal 
resources. 

Your Plan— -A Blueprint for 
Development 

Before you invest time and money 
in recreation developments, you need 
a well-thought’out plan of land use and 
conservation for your entire property. 
Rural recreation is a land use, like 
growing cultivated crops or grazing 
livestock. Its long-term success re- 
quires the same careful planning that 
farmers and ranchers have found neces- 
sary in using land for these more usual 
agricultural purposes. 

Such a plan takes into account (1) 
the nature of the physical resources 
available, their suitability for different 
uses, and requirements for their con- 
servation; (2) efficient layout of nec- 
■ essary installations and improve- 
ments; and (3) the iiarmonious rela- 
tionship 'between the different land uses 
and the economic enterprises in the op- 
erating unit. 

You may find making such a plan 
necessary in preparing your budget of 
income and expenses (p. 24) . You 
may' not want to make a firm decision 
about the feasibility- of your enterprise 
until you have definite information on 
the soilj water, and other resources 
available smd the physical installations 
needed. 

Whether your recreation enterprise 
is to be a minor part of your farm or 
ranch operation, or the primary use 
of a piece of land acquired for that 
purpose, you need a complete pi&n 
of all the land use, development, and 
conservation measures needed. Such 
a ‘‘conservation plan” is usually re- 
quired as a basis for cost sharing from 
the U.S. Department of Agriculture and 




A soil surveyor takes a slope reading- 
as part of the inf ormation to be entered 
on a soil map that will become the basis 
of a complete plan. 

technical assistance through the soil 
conservation district. 

In making the plan, you need a soil 
map and information about the soils 
you have. You may need a topographic 
map of prospective pond sites; rec- 
ommendations for planting grass, trees, 
or shrubs, or for managing existing 
stands ; or information about game or 
fish management. 

If your land is in a soil conservation 
district — and nine-tenths of all rural 
private land in the United States is— 
you can get coordinated planning as- 
sistance by applying to the district of- 
fice. Each district has the services of 
specialists of the Soil Conservation 
Service (SCS) , and many have work- 
ing arrangements with other public and 
private agencies for other specialized 
assistance to cooperating landowners. 
The SCS man will help you make a cou- 
servation plan for your entire land area 
complete with soil and conservation 
plan maps and necessary layout for all 
practices including those for recreation 
areas. He can provide standard de- 




























8i||ii8 |qr ottwir ne^ed {acUitiqs 07 di* 
reel ypii to iq^ial aouices. : • 

Your 6^ can ^ve yoii in^ 

formation and assistance bn many 
problems and direct you to special 
sources on others. Any local office of 
the U.S. Department of Agriculture cm 
tell you about sources of technical and ; 
financial assistance. 

Installing the Plan 

After you have an overall plan for 
your recreation business^ you may need 
help in the design and construction of 
buildings, parking lots, and other fa* 
cilities, and in the installation of the 
practices. You can hire a professional 
engineer or architect to help with these/ 
or you can get technical assistance from 
Government or other public service 
agencies. 

As a cooperator with a soil conserva- 
tion district, you can get on-site tech- 
nical help from all agencies that have 
working arrangements with the district. 
The district may also help you get 
equipment, planting stock, and other 
materials you need or advise you of 
other sources of specialized assistance. 

Cost sharing for installing some con- 
servation practices and recreation fa- 





SoU Conservation Service engineers 
prepare to stake out a pond according 
to the Uuidownefs conservation plan. 



A soil cpnserixUu>mst a^^ hmdowrier 
study soil and land-capability infor- 
mation as they consider new plans for 
land use and conservation practices on 
a farm. 

cilities can be obtained by eligible land 
owners and operators through the 
County ASCS office. Your county 
agent can help you get standard plans 
for cabins and other recreation 
facilities. 

Changing land use and installing 
conservation practices 

Developing farm or ranch land for 
outdoor recreation usually requires 
changes in land use. Some cropland 
may be planted to trees or grass. Live- 
stock may be fenced out of areas to be 
used for recreation. Crops may be 
planted for wildlife food. Lowlands 
may need to be flooded to form ponds 
or waterfovd areas. 

You may want to make these changes 
immediately or you may extend them 
over severed years. Some can be made 
with little or no cash outlay; others 
require a considerable investment. For 
some you need help from the profes- 
sionals already mentioned. In some 
areas Federal programs help bear the 
cost of shifting land from crop produc- 
tion to recreation use (p. 39) . 
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Hel 324 Bl Well-drained soil suitable fsi intensive use with good nranagement, in- 
cludins simple erosion-control practices. 




]Iwe2 314 Bl Moderately well-drained soil with a slowly permeable hardpan. at about 
2 feet. Erosion hazard is slight to moderate under clean cultivation. 







l[e2 354 Bl Well-drained soil with a slowly permeable hardpan at about 2 feet. Ero- 
sion hazard is moderate under clean cultivation. 



lOel 324 Cl ' Well-drained soil with moderate to severe, erosion hazard under clean 
cultivation. Moisture-holdiny capacity is hish. 



n[w1 434 Al Poorly drained soil with moderately coarse to medium textures. Drainase 
ip the major problem in use. 







]Se1 324 Dl Well-drained soil with rapid surface runoff. Intensive erosion-control 
practices are needed if used for cultivated crops. 
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CONSERVATION PLAN-RECORD OF COOPERATOR’S DECISIONS 

Wildlife Land 

Fields 1, 2, 4~—4S acres 

Mow 50-foot stop strips all around each field inside boundaries. Clear 
fields of brush, leaving three or four shrub cover strips 20 feet wide spaced 50 
feet apart. E^ablish permanent cover strips of switcngrass 30 feet wide between 
outside shrub cover strips and inside edge of mowed stop strip. Establish a 
grass-legume sod on all other areas of these fields. 

Field 3—33 acres 

Convert to wildlife marsh by building dam with water-control structure. En- 
large and deepen existing pond for bass and bluegiii fishing. 

Hoyland 

Fields 6 and 9—26 acres 

Lay out fields in contour strips 50 feet wide. Establi^jh sudangrass in 21 -inch 
rows in each sixth strip. After 1 year in sudangrass leave fallow for a year. 
Then establish a grass-legume hay mixture; leave for 4 years. Establish sudan- 
grass on the adjoining strip each year. 

Mow 50-foot stop strips around each field inside boundaries. Clear 50-foot 
breaks at end of existing hedgerows on north side of field 6. Plant clumps of 











evergreens in middie of each field for release 
sinp or i\S£a xanaryS'^s^ wet orca 010113 




Plant 30-foot permanent 
in field 9. 



FMd 7—1 

Develop parking area by grading and groveling. ^ 

FMd 11^ av9 

Remove trees in a 20-foot border along north boundary and permit shrubs to 
grow. Build all-weather access road with parking areas. 

Thin stand of trees leaving best shade types, kill undergrowth and establish 
shade-iolerant grass. Pevefop picnic dreci along spring branch with picnic 
tables, drinking water, fireplaces, toilets, and refuse disposal. 



I0-*I3 

Remove trees in a 20-foot border along north side and permit shrubs to grow. 
Harvest mature trees and plant openings with white pine. Keep out livestock 

nnri u#:yfiro 
QnO WIIQlllSe 



Flefd 5— ;0 

Install all-weather parking area, dog kennels; shelter,, drinking water, and 
toilet fadlities in area east of house. Establish multiflora rose to screen kennels 



from shelter and parkin 
shelter area and field 6. 
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Maintain a 250-foot strip of meadow 



FMd 

Locate pheasant rearing and conditioning pens on west side of field. Estab- 
lish a lOO^foot-wide block of white pine between road and pens. Establish a 
pine windbreak with multiflora rose border on east side of pens. Maintain a 
250-foot strip of meadow between windbreak and field 9. 



Constructing recreation facilities 

. Here are some suggestions on install- 
ing your planned recreation facilities. 
The detailed designs and specifications 
that you need you can usually get from 
sources already mentioned. 

Reservoirs.— -Have an engineer de- 
.sign the planned structures and the 
beaches and boat docks. Most States 
have laws on impoundment of water; 
many require a permit for each dam. 
Check with local authorities before 
starting construction. 

Qualified contractors are available in 
most areas to build ponds and reser- 
voirs. You can contract for the entire 
job, or if you have the necessary skills 
and equipment, you can purchase ma- 
terials and install the necessary earth 
work, outlet pipes, and other structural 
work yourself. Information on costs 



and criteria for various types of struc- 
tures are available from the soil con- 
servation district office. 

Roads . — Check with local officials 
about laws concerning connections with 
public highways before starting con- 
struction and get an engineer to lay out 
the roads on the proper grade and pro- 
vide for needed drainage and erosion 
control. It is a good idea to plan your 
roads with an eye to possible expansion 
in the future. 

Buildings and other structures ./ — 
You can use standard camp and build- 
ing designs from the sources mentioned 
or get an architect to design them to 
your special needs. Check with local 
authorities about permits needed and 
laws and regulations applying to build- 
ings, sanitary facilities, and 
supplies. 















Some States provide tree-planting stock free or at nominal costf and soil conser- 
vation districts make special planting equipment available to establish new 



MsiafslUhing 

r^reatibn usea are likely to be 
more interisive b than 

most uses 0^^ it will pay to 

^t prblbssibnal^^^^^^^a^^^^ Iiiformation 

on seed mixtures, fertilizers, adapted 
varieties of grassi^y trees^ and shinibs 
is generally available locally throu^ 
the soil cbhservation district, Federal 
and State conservation and forestry 
agencies^ and private sources such as 
nurserymen, consulting foresters, and 
landscape architects. 

information 

about adapted trees and shrubs and 
recbfnniended planting methods. Use 
ybur soil^^^m sites and 

make the right choices. State or re- 
gional bulletins on this subject are 
usually niore useful than national ones. 
You inay be able to get certain kinds of 
planting stock free or at a nominal cost 
frotii State forestry and wildlife agen- 
cies or the local soil conservation dis- 
■ ttdct.''-'':.’^'' ■ • S' 

Crass.— Depend on qualified local 
sources for information about grasses 
and legumes. Your soil map will help 
you make the right choices. In the 
humid and subhumid areas, get soil 



t^ts to see whether lime or fertilizers 
are needed. In most States these tests 
will be made by the county agent or 
State agricultural college for a nominal 
fee^ Be sure yoiir seed is from an ac- 
climated source, and get germination 
and purity tests to indicate proper 
seeding rates. . 

Wildlife food and couer.— Since the 
usual crops^ woodlands, and wild plants 
already on a farm or ranch provide 
food and cover for wildlife^ you will 
need to consider them in selecting your 
special plantings for wildlife. You may 
need to control vegetation on land de- 
voted exclusively to wildlife by mowing 
or other methods. 



Managing fishing waters 

Stock with the right kinds and num- 
bers of fish to assure good fishing. In 
many States the U.S. Fish and Wildlife 
Service will provide fish, or you can get 
fish from commercial hatcheries. Fer- 
tilizing or supplementary feeding are 
usually necessary to produce the maxi- 
mum crop. You may need to control 
undesirable aquatic vegetation by 
chemical, or mechanical methods. 














cv ’**■ ■'r. ‘ '■'' 'J**, *■* •V'iTn. *. 

iv‘»: :3 ;? :.%X . 




Mmmwm 




,... JSpwaS^^K® 

issii^liii^ 

'^*^rt'!ii'v- 





Ferij^lah^ make 

a fisf^^ a maximum crap 



Propter hiivestihg^ of tlie fisH crop is 
important ip k^p numbers in babmce 
and get b^t production. 



Health ar^ Mofety hmarda 



fici^ insects. For ib 

siutable inst^t repeUente 

practical ' :' ^;■V■v.;>■:' 'rV-.-'x"; 

: ; SmaU areas, such as campsites, pienic 
{founds, mid bathing beaches, c^ l>c 
cl(^red|^^aii^ 

I^oper i^J^aidob^^^ 

ticidn. 

by m^ticid)^^ 

uct tallied fpr the. use you desire and 
foUow instructions on care- 

fully^ observing all specified precau- 
tions. 

Good sanitation practiees#iU reduce 
or eliminate breeding of house files and 
sisble flies. Supplement these p^ 
tices with insecticide sprays or logs 
as necessary. ■ . , 

WasptSj hornets, and yeUdiv jacket 
can be cpntrdQed around eampsitps an^ 
bathing beaches by treating Uieir nests 
with . insecticides. Purchase a product 
labeled for such use and follow in- 



Sonie of the hazards you will need to structions given on the label, 
watch for are poisonous^ plants, insects. Do not overtrcat. Excessive dosages 

and snakes; such physical features as are not necessary for control. 
jnts, welk, a^ ravines; water pollu- pecially careful to avoid application of 
tion; fire; wUd animal^^ and livestock; chemicals near ponds, streams, or other 
apd water ^ You bodies of water. Remember, you can 



are not likely to have all these on your 
prppert^ but^^ y^ have some of 
thmfi. Eaeh requires some control 
measure. Check with health, building* 
end fife officials to' be sure you comply 
regulmions. 

; Take carethat control measures do as 
tittle damage as possible to. natural 
landscape features and plant and ani- 
mal tife. Otherwise, the attractiveness 
of die development may be lessened and 
husinessivillsufier. 



not treat all the places your guests will 
visit. ’ Explain mis to them when you 
discuss the use of repellents. 



insect control 



Mosquitoes, ticks, chiggem, wasps, 
and several kinds of flies and gnats can 
menace both the health and comfort 
of urban visitors to the country. Cou- 
tinuous control of all these insects over 
large areas with insecticides is costly 




and may be impractical. Moreover, Local spraying of ins^ 
large-area treatments are hazardous to picnic areas and campgrounds cap con- 
other animal , life, especially to bene- trol cMggers and other mdi^^ 
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provided, what he may do, and what 
faeistopay. 

Huiituig and Fijshing Privfleges 

Since wild game and other animale 
belong not to the indiyidual landowner 
but to tibe state, you cannot sell genie 
and fish as such. Instead, you ofier 
die privilege of authorized entry on 
your land to hunt or fish. Payment may 
be in the form of daily fe^ or other 
compensations for the privileges 
privilege 02 nsnuig m a pona, granted and services provided. This is 

mg a woodland trail, or huntmg up»an time to make clear to your customer 

gam^are amenities that tarmers imd regulations that must be 



Your county agent and the Public 
Health Service can provide informa- 
tion and literature on insect control. 

The Business Angle 
Selling recreation may seem a strange 
business to rural people brought up 
in the tradition of hard work and open- 
handed hospitality. Most of the pleas- 
ures of the countryside sought so 
eagerly by city dweSers today— -the 
privilege of fishing in a pond. 



ranchers customarily have accorded 
their gueiits and nei^ors without 
thought of charging for them. Now, in 
your recreation enterprise for profit, 
they have become commodities in 
which you have invested and on which 



observed on your property. 

Membership Gubs 

Rural recreation service need not be 

limited to individual customers. They 

you wili puFa ^ wii «my other can be provided to clubs and organiza- 
productof theland. tio“s of various kinds for annual rent 

In many sections of the country rural or short-term fees. You might orga- 
property owners have been selling rec- **ize a private cl^ and reu annual 
reation for decades. In the resort areas memberships entitling membere to en- 
of New England, the fishing camps of gage in swimming, huntmg, boatmg, 
the Lake States, and the dude ranches horseback riding, shootmg, archery, 
in the Rockies and along ocean and lake or other sporte on your property. ^ 

beaches, vacationers willingly pay for lo many places recreation facilities 
their outdoor pleasures. If you are sue- can be rented to youth or church groups 
cessful with your recreation enterprise, ^or short-term or seasonm ure for camp- 
you will know that the services you ing, picnicking, and the like. This 

offer do in reality have monetary value greatly simplifies the operation of a 

in today’s market. Your customers will recreation enterprise. 

CooperaHv. Arrangemenu 

from a businesslike and friendly pro- You may find it advantageous to co- 
prietor. The sale of recreation serv- operate with your neighbors in offering 
ices need not interfere in any way with recreation for sale. Individually, you 
your granting these same privileges as may be unable to supply all the services 
special favors to immediate friends and your customers want, but together you 
guests. can offer an attractive package that will 

When you sell, rent, or grant the use bring more and more vacationers to 
of your recreation facility or service, your neighborhood. You may also be 
you have a contract vdra your cus- able to organize helpful community 
tomer. It is important that both parties projects, such as those suggested on 
have a clear understanding pf its terms, pages 37-39. 



The customer accepts fyour pub 
lished conditions when H| signs the 
registration card, contract, or other 
form, you provide. An oral agreement 
and a payment for the privilege is just 



You and your neighbors may be able 
to increase your business or save on 
expenses by dealing directly with urban 
groups or clubs that want to provide 
recreation services for their members. 




as valid. In any case, make sure that Some clubs may want exclusive recrea- 
the customer understands what is to be tion-use rights to certain areas or facili- 
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ties. This could be a convenient rental 
arrangement for both parties. Some- 
times clubs will take the responsibility 
for certain wildlife-habitat improve- 
ments, care or development of the 
grounds, or other management activi- 
ties Aat they would enjoy. There are 
many ways urban and rural people can 
cooperate to keep costs to a minimum. 



What To Charge 



county agent, the Farmers Home Ad- 
ministration, ASGS office, or State 
travel or tourist agency may be a good 
source of information. ^ 

The following compilation- shows Ae 
general range of charges for major 
types of outdoor recreation: activity, 
^ese were obtained from a number of 
sources. They do not include the ex- 
tremes of unusual conditions. Eveii so, 
they are wide for most types of activi- 
ties because of the wide variation in 



Find out what are the going rates of kind and quality of facilities and serv- 

similar services in your area. Your ices offered by different operators, the 



Vacation farms and ranches: 

Room and board, adult. 

Room and board, child. 

Cabin with cooking facilities . 

Fishing and hunting cabins. 

Picnic and Bjports areas: 

Picnicking, j^r car. 

Horseback nding, per person. 

' Swimming, adult. 

• Swimming, child 

Rowboat or canoe, each. 

Roat-lannching ranra. 

Skiiim (including lift or tow), per person. . 

Ski lift or. tow, per person 

'GoR driTing range, 50 balls. 

Golly green fee, club member 

Golf, green fee, nonmember. . . 

Golf^ club dues, per person. 

Fishing waters: 

Fishing (warm water), per person ^ 

Fishing (trout), per person^ 

Fishing .(trout), per mch of fish caught . . . . 

‘ Live bait (minnows, worms, etc.) 

-Guide with boat and motor. . . . .^ 

Camping,- scenery,. and nature recreation areas: 

Camping, tent site... 

Camping,, trailer. 

Camping, trailer . 

Youtn camps, per person. 

. . Sc^c or historic sites, gardens, caves, nature 
trails, etc.: 

Adult . ; 

Child 

. Hunting areas: 

Hunting upland gamei per person * 

V Hunting big game, per person *. 

Hunting waterfowl, per person * .......... 

Hunting lease, upland game 

Hunting lease, big game 

Hunting lease, waterfowl 

Shooting preserves: 

Hunting, per person 

. For kill in excess of specified number: 

Quail or partridge 

Pheasant or duck . 

Cleaning game 



Week. 
Week. . , 
Week . . 
Week. . 



UnU 



Charge 
$35-150 > 
$25-$40> 
$20-$50> 



$35-$75 



Visit. . . 
Hour. . 
Visit. . . 
Visit. . . 
Day. . . 
Visit... 

“*L. 



Day. . 
.Day. . . 
Year.. 



50/-$2 

$l-$3 

40^50^ 

25MO0 

$l-$3 

$l-$2 

$2-$5 

50^-$1.50 

50^$1 

$l-$3.50 

$2-$5 

$10-1100 



Day. 

Day 



Dozen. . 
Day. . , . 



50(ft-$2 

$2-$3 

10^15^ 

25^75|i 

$15-$25 



Night. . . . . . 

Night..... 

Week . . . . 
Week 



50^2 

$l-$2.50 

$5-$15 

$35-$50 



Visit. 



50M1-50 



Visit 250-75(1 



Day. . . . 

Day 

Day. ... , 
Season. . 
Season. . . 
Season. . 



$l-$4 

$5-$15 

$5-$20 

$50-$300 

$ 100 - 11,000 

$100-$1,000 



Day. 



$10-$30 



Bird. 

Bird. 

Bird. 



$2-$4 

$3-$8 

350-600 



^ Rates may he lower in off season, or higher for deluxe. 

2 There inay be an .additional charge for catch above specified number. 
9 Additional charge' for rcjm and board as on vacation farm or ranch, 
f -Usually includes guide and dogs. 
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effects of location, and inany other 
variables. 

Ill deciding what rates are best for 
you, be sure your charges cover all 
your costs plus a reasonable return on 



Advertising men say tbit cy^ aiuc» 
cessful advertisement tells the reader 
how he will benefit frbih using the jserv* 
ices or prpducte offeredi; For eianiplei^^^^^ 
-Take Your Famffy to a Reid Am^^^ 



your ihv^tment. And be sure they Farm for Seven Inv%orating Days,” 



says a giteat deal more tp^^ 
than, ‘‘Jones Farni--^ca^^ 

Accepted by the W^.” S(^ 
advertising copy emphadzes user 
benefit" 

Lock for the advertising teediums 
that Will most economically expose y Our 
message to the kind Of people y ou want 
to reach. If yOu ate aiming for pro- 
fessional men as prospective clients for 

a shooting preserve for instance, di- 

you” started *naU may be best. You can get 
and it can help you expand later. their names and addres&« from das- 
If yhur property is on a road that sified telephone directories in nw^^ 
carries considerable tourist traffic, a cities. There are specializ^ publica- 
good sign nmy attract all the custo ‘ions (skiing, huntmg, fishing, camp- 

yOu can handtle ing, etc.) or sections of metropolitan 

You can use a business card or sim- newspapers that appeal to pacific 
pie leaflet that shows your location groups that may help you to reach your 
and lists fees and other details to help spwial audience. ^ , 

answer inquiries and to serve as a re- .. Many or^nwations puMicize and 
minder of your facilities. Placing these list (for foe) vacation^ farms^ and 
where potential customers will see ranches and other reputable rural rec- 



are not out of line with the current 
supply-demand situation in your area. 

How To Advertise 

Most businessmen agree that it pays 
to advertise. The big questions are 
‘‘how,”“where,” and “how much.” 

It is true that a satisfied customer is 
the best advertisement, hut you must 
find some way to get the first customers. 
Advertising can help 



them and pick them up may help. 

If you need more than a sign and 
word-of-mouth advertising, here are a 
few tips: 

Analyze what you are offering, who 
the most likely customers will be, and 
what would be the best way to reach 
them with your message. 







A roadside sign is a practical way of 



reation facilities. Advertising in a 
metropolitan newspaper or bn radio or 
television may help you attract custom- 
ers from long distances who would 
like the change of scene that your area 
offers. 

On the other hand, if you are offer- 
ing picnic grounds, fishing, swimming, 
or other inexpensive activities most 
likely to app^ to people nearby, a 
series of a<te in your local paper or on 
the nearby radio station will likely 
reach your local audience most 
effectively. 

Few decisions are more crucial than 
deciding how best and how much to 
advertise. It should be adequate to 
assure profitable use of your facilities, 
in relation to your cost. 

If you use newspaper, radio, or tele- 
vision, it is better to spend your money 
for a series of five or six advertisements 
at 3- or 4-day intervals than for one 



advertising recreation facUities on a large ad. Many new businesses find 
farm or ranch. that they need to spend more on sdver- 
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tising at first and Uien cut down after 
the business beconies < stable. Since 
mpst rural recreation enterprises are 
seasonal) you inust reinind lornira cus^ 
tomers of your season as well as attract 
■new,,. ones..;';:.. 

If you ^an to spend several bundi^ 
dollars, the! fe^ paid to an advertising 
agency niigbt be well spent. 

Some tourist, promotion agencies, 
both public and private, carry listings 
of vacation farms and ranches and otiber 
rural recreation facilities, usually for 
a fee. ^ Many State travel bureaus list 
attractive' places for tourists to visit. 

agent or chamber 



(2) Try always ip cus< 

tpmer^s point of yi^^ 

( 3 ) Listen paHently and openniii^ 
to criUcisms and coio^ 

dp aU ypu cantp remove t^^^ causes. 

(4) . Keep rules and regulations to a 

minimum and base them on what 

be expected 

to observe. 

(5) Use yOur sense of humor on your- 
self, especially when clients seem 
to be unreasonable. 



Vandalutm 

The willful or thoughtless destruction 



of cpimnerce secretary know that you and defacing of property is a major ex 

arvirvAVkfr 1D^ v^AMieiA ««% M mm 



accept recreation guests. People fre- 
quently ask them for such information. 
Also, they can advise you on 
advertising. 

Grange Fanners’ Union, 
Farm Bureau^ or co-op bulletin might 
cai'ty a short item about the facilities 
you offer. This would give your friends 
a chance, to pass along word about you 
to their ci^ aequaintances. 



Dealing with Gustomers 

recreation services, 
you pre dealing with people when they 
are in the mpbd^^to have a 

.gpod tim^ tp greet 

your eustoihers in a similar spirit. Yet 
yoir mast be concerned that the be- 
haymr credit to 

ypuir establishtnent and attracts a de- 
sirable clientele. 



pense in some recreation enterprises. 
The American Institute of Park Execu- 
tives suggests the following steps to 
keep vandalism at a minimum and re- 
duce unauthori^Juse.of facilities : 

(1) Adequate policinjg and after-hours 
control. 

(2) Trained supervision and inspec- 
tion. 

(3) A stimulating program of activi- 
ties. 

(4) Wise and simple regulations clear- 
ly posted. 

(5) Good lighting. 

Posting of pff-limit areas. 
Cooperation with neighbors and 
other community activities. 



( 6 ) 

(7) 



Behavior problenu 

^ can be reduced by pro- 

viding generous and appropriate facil- 
ities^ On vacation farms it is espe- 
ciaUy iinpdrtant to have large and weB- 
equii^ed play areas for children. The 
amount of supervision depends on the 
number of children and the types of 
activities involved. 

Based on y hat has proved effective 
for Others, here are some tips in keep- 
ing down behavior problems: 

( 1 ) Display a friendly, welcoming at- 
titude. 



Maintenance of Grounds 

An important part of good manage- 
ment is keeping grounds and facilities 
in good condition. One of the first 
things the recreation operator learns is 
that facilities deteriorate rapidly when 
used by the general public. Constant 
vigilance is necessary to keep them in 
condition to satisfy customers. 



Sanitation and hetdih 

People seeking recreation are pleased 
when they see that all reasonable care 
has been taken to protect their safety 
through good sanitation and health 
measures. 

People want to know that the water 
from me well, spring, or tap has been 








examined recently and found satisfac^ 
tory.for drinkingi They wunt to.s^ 
evidence that waste is qis^sed p|, in 
an approved manner. . ; 

Good campers respect 

necessary housekeeping rules. IThey are 



prietor wU suggest df ijm’ 

proving services 'and fadiUtiw. * 



Deyelp^^e^ . . 
The simjiiest-^^^ de- 



Le Uie lacHitiei are ajtpected to help *"®“ *2.5™ 

^pt^groupdaiogoodorder. Ne^^yUa^S 

can join, in planning recreation enter* 

Keeping- Abreast of Changes prises that will support one anotheir to 

the r^aiion b their mutual adyantage. 

rtpidly aa peopte’ mteresta shift from h) contact county and State 

one iLur^e activily; to another: ^®“t pr®«4mg ne^ road^ 

You heid to be jmpafed to adjurt to and power systems, poh^g, and 

these changes, e^ally if yon cater 

lb speclaliM interests like winter sports J®» ™ h®®^ty advertising and pro- 
di^ hnntWV ' motional activities. , ; - 

V •. Organizedoonununity projects, spon- 

sored by puiblio agenciesj can develop 
Keeping records naturaLresources valuable for outdoor 

Keep accurate records of income and recreation^ A small-watershed project, 
expeiire so you eSn tell whether your example, can create new opporlu. 
ehtdrprisd is prbfitahle. At the end nities for boating, 68hing,. wmpm^ 

of the erst year compare the actual re* and other activities tliat will draiy 

suits With the planning estimates. The tmnists to your locality. J)ther types 

erst year or two of experience may sug- of projects that stmiulate busine^ and 

gest changes in your original plans or bnng mm people to the co^unitjr wiB 

meal sidelines you could add to the create a better markei for the recreation 



service you have, tb se^ 



Profit 

A clustesr of ybrieA .gn^^ 



iham^c^ to. bring additional 

inboriie, ■, '1;';^ ; >;• ' ■ 

’,s;?Xbtt grg 

^hcdnW flnetuateis Wid^ _ 

® key to succ^ in.a riew rudreatibn jush 

yertmriita: Wause^ conditiOT P^ap^ bhb i^abwnwiifa 

change quickly, A season of bad „oodlbnd and fields suitable for 
weather, a surelus of a apeci8c^bnd j-g g pond for fishiig and mviin- 
of recmtion fpcdity in the neighbor- „g,g. o„e or more-^fe^ 
hMd, the relocation of a^h^ay, or ,g„d bg„ g„ited for huhtfog areas. 

simply a change m the public sattitade Another may like to keep b itahle of 
toward a cert™ type of recreation 

could change results the nex year. a pubMc rerervpir siiitaW^^^ 

Taken together, theso woWdi c^ 
a; coiirtnn^ 



Mpgaxin08 ^ r-r-rp 

.Trade p^ and recreation faipily ; cainpihg»^ : p^ 

lUagazines wiU help you keep iip with duck Und goose shdotihg,;fishmgV:b^^ 

l>..e>i^oer <Znnw*B. incr rtinfl VinrsAtiahk'- ridinerl- ^lid nlaces 



magazines wiu iieip yuu Kcc|i up wim ^ 

changes in your new business. Sports-;! ing,;and horseback ridinjg,' ^nd . plq?c? 
nieh’s rniigaitihi^ anti|^^ ! 

activities will indicate trends in your In addition, soipeone might sey up 
customers’ interests. Other magazines a road stand for selling farm produco 
that deal with your problems as a pro- or local handicrafts that others could 















Sn»a^^x-gr^,m mi 



. , SniaU*^ate]r&he(i pi^n(^ 

and carried but undei^?^ 
the Watershed ^rbtbctibnfbhd^ 



supply. Another family might open a 
country eating places - Others mi^t 
■ ^ve gu^t homes or vacation far^. 

A local association of f ecreatibn op- 

Mrvicto and facilities in the comniuiiity. ,i' P>l>hc recreation tocdt^ 

•ntey miglrt ev« negotiate with a» to- 

ban tportsuiitoV' chto or other group, „ oit% lakre, ojt natnrto stMi^ 

^ ait 1^ providb ®*\® 

recreation service; as H' "package** to • -® prmcipal oMeptiy^ of a multi- 

its mein^irsv ^ 

' /' , ' pr^entioa.or other ,water-mM ^ 

yJjPW Projects' , , V.' 

Gi^ Ab bpart of local Icadershit^ «P 

»..to -rn„ ^ - ■ „i_i reservoir or other devel 



yottr county, a neSrhy city, br a special 

district can-initiate' and sponsor a isuit- eluded in watershed projects for fish 
able public service project that could ®”** wildhfe or public recreati^^^^ 
add to the recreation resbiuces bf your S^ulso share the cost of basic facilities 
area: Stale and Federal afaiWanre i*a needed for recreation use :of the reset- 






area, oiaie ana r eaerai assistance is — v* mi?? *ooc*- 
available to further a variety of useful W area and can lend money 

" to sponsors for financing 

can get infoimutioniabpu^ 
watershed projects from^^^^^l^^^^^ 



prbj^ts 

■ ' Perhaps you can spark of 

ieadershiFs either 



servation or watershed district or from 
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Kufal areas development 

With the goal of strengthening rural 
America through economic develop- 
ment and conservation, the Food and 
Agriculture Act of 1962 authorized 
several new programs that can benefit 
recreation enterprises. Through the 
USDA’s Office of Rural Areas Develop- 
ment, the many seryices available in 
each locality are coordinated into a 
unified program of economic deVelop- 
meiit. 

AreOTurce-conservation-and-develop- 
ment project can be organized under- 
local initiative and sponsorship to speed 
up conservation activities and deyelop 
new economic opportunities for the 
community. 

The cropland-conversion program 
provides for long-range land use ad- 
justments, including conversion of crop- 
land to grassland, woodland, or recrea- 
tion. ; ' 

Congress also provided for rural- 
renewal projects to develop local re- 
sources to relieye underemployment, 
strengthen family-type farming, and 
improve economic opportunity. In 
certain designated areas, the Area Re ■ 
development Administration! car. give 
teclmical assistance on community 
economic problems and can provide oc- 
cupational training to fit people for new 
jobs. 

Most counties have a rural areas de- 
velopment committee working on an 
“Overall ^onomic Development Plan.” 

I^cal offices of the U.S. Department 
of Agriculture or the county agent can 
give you information about the op- 
portunities in these new programs. 



Rurtd’Urban recreation projects 

Another way to get community ac- 
tion is to team up with an urban group 
ihter^ted in developing hunting and 
fishing and other outdoor recreation 
facilities for its own use. Such a rural- 
urban recreation project could be 
organized either with or without the of- 
ficial sponsorship of a local unit of gov- 
ernment. 

In any event, it might be eligible for 
a loan from the Farmers Home Admin- 



istration, Area Redevelopment Adminif^? 
tration, or Small Business AdminMra-' 
tion to finance the needed faciliti^. 
The individual land owners and opera- 
tors would be eUgible for technicalj cost- 
sharing, and credit assistance -in de- 
veloping income-producing recreation 
facilities. 

The local soil conservation district, or 
your own special associatiop, be 

an appropriate body to promote such 
a project , 



Organize for Action 

Forming the organization for com- 
munity effort to develop recreation re- 
sources is an important task. Here are 

the main steps: 

1. Learn what recreation facilities 

now exist locally and whaj the potential 
demand is for future expansionv ^ 

2. If prospects are encouraging, dis- 
cuss the idea of pooled recreation re- 
sources with community and county 
leaders. Get their suggestions and sup- 
port. 

3. Survey the area to learn what po- 
tential recreation resources different 
landowners have and whether; they are 
interested in developing recreation en- 
terprises. Find out their experiences 
an d skills, available labor, and how 
much money they could likely investi 

4. Talk to some key people and ar- 
range a meeting to discuss possibilities 
and plans. Have facts to present. , ^ 

5. First, set up a temporary steering 
committee to draw up some proposals; 
form a more complete organization 
later. 

Rules and procedures will need to be 
established, specifying the ^work to be 
done, who will do it, how it will he, fif 
nanced, and the necessary legal ar- 
rangements. Since there will be . con- 
tracts to execute, it will be important to 
have officers or an executive committee 
empowered to act and adequately 
bonded. Usually it is best to form a 
corporation.. 

Proceed carefully with good counsel. 
Seek out agencies who can adyise and 
assist (see list, p. 42) . Your county 
agent is a good person to start with; lie 
can suggest others. 
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APPENDIX 



Part I. Financial Statements for 
Recreation Enterprises 

The following examples oif financial 
statements for selected recreation enter* 
prises illustrate the kinds, and amounts 
of investment, sources of income, and 
kind of expenses coihmon to these en- 
terprises. None is typical; there is 
wide variation in the financial items 
due to such influences as size of busi- 
ness, managerial ability of the operator, 
demands of guestsj location, and other 
factors. 



Financial statement for recreation enterprise 
Capital . investment : 

House ( % of value) . 

Annual income: 

' Room and board. 



$3,000 

4,500 



Annual expenses: 

Labor hired. 

Food purchased- 
Liability insurance. 

House repairs. 

Other vacation visitor expense-. 



100 

1,500 

200 

200 

300 



Total 



2,300 



Example 1 yf vacation farm in the 



Net income to family labor, manage- 
ment, and investment--— 

Interest on investment ( % of house 
at, 5 percent). 



2,200 

150 






Financial Statement for total farm 
Capital investment: 

Land and buildings (220 acres) 
Machinery and equipment—— 
Livestock 

Feed and supplies inventory— 



Net income to family labor and man- 
agement . 



$25,000 

5.000 

7.000 

1.000 



Example and 



center in the Midwest 



2,050 

sports 



Capital investment : 
Land (25 acres). 













Net income to familjf lobor, manage* - 
ment, and investmenW-^^--------* 

Interest bn investment at 5 percent-- oQO 



Net income to family labor and mam 

ExibiPLE S.-^FwAmg hthes in the 



950 



Annual expenses^ 

Advertising- — 

Fuel and electricity. 

Taxes and licenses., 

Insurance--- 

Hired labor- , 

Depreciation repairs and main- 
tenance— -- 
Miscellaneous- 






Capital investment : 

Land (10 acres) 

Warm-water lake. 

Trout lake. 

Snackbar — — 

' . Piiittps ;and btiier fish production 
equipment «,i— . 

Road and parking area-. 
Fencing—--——-.- 
Boaits and boat dock. 

Toilets 



ILOOO 

2,000 

2,000 

2,500 



Total 



2,254 



Net income from recreation enter- 



prise - 

Net income from fanning. 



3, 146 
2,931 



400 

500 

100 

500 

100 



Total— - 

Interest on. investment at 5 percent- 



6,077 

4,250 



Net income to family labor and 
management 



Total 



9,100 



1,827 

Example 5.— A shooting preserve 



Annual income: 

Fishing fees — 

Bait and tackle sales. 
Boat rental-i-. 
Snackbar sales. 



10,000 

1,000 

1,000 

1,500 



Total - 



13,500 



Capital investment: 

Land <450 acres) 

Clubhouse — 

Kennels 
Dogs 

Duckpond 

Game rearing pens and equip- 
ment 




$22,500 

4,000 

1,200 

1,400 

2,500 




Annual expenses : 

; . Hired labor---. 

Fish purchased. 

' Fish feed. 

Fertilizer ; — ^ ^ 

Foodv bai^ and tackle purchases. 
Maintenanbe and deprec^ 
Utilities -----1 
Takes and insurance. 

: Adveitising ' 

Miscellaneous 



1.500 

3.500 
200 
100 

1,750 

1,000 

225 

450 

1,000 

500 



Holding pens. 
Other items. 



10,000 

5.000 

2.000 



Total — . 



48,600 



Total 




, 



Net incbme to family labor, manage- 
ment, and investment-.----------- 3, 275 

Interest bn investment at 5 percent-r 455 



Annual income: 

Hunting: 

Pheasants 
Ducks 

Quail 

Sale of birds. 

Sale of ammunition. 

Processing game— — 

Dog boarding and sale of dogs. 
Food, drinks, etc. 




7,500 

3.000 

9.000 

4.000 
600 
500 
600 

1,200 



Total 



26, 400 



Net income to family labor and man- 
i agemeiit 2, 820 

ExA,mple 4.— camping and 
. recreation area 



Capital investment: ^ 

buildings 

^ and eauipmerit— — - — $67, 000 



Annual expenses: 

Hired labor- 

Feed and medication. 

Purchase of eggs — 

Purchase of birds--. 

Heat and light-- 

Groceries and drinks. 

Ammunition -. 

Advertising — 

Taxes, licenses, and insurance.— 
Depreciation and maintenance of 
cover 



3.000 
4, 500 

1.000 

4,000 

500 

400 

550 

800 

500 



S'-; S‘. 

















.as 




































7 >;-' • 







s^ftSF“'SS?f 




Part n. Sources of Aid aud 
Information ^ 



l4r^ Redegehfpmeni^rAl^i^ 

■ Many g^n»»«rt and puMic-^ 

. agencies offer wsislaw^ Loans and 

.'. tion . to ..'individuals^ '^d .iconimumtira ■•^tie8,''p.-,39,- :-^;S/VVI ■■:■,•.•■ /^'':’/'.“' 7 r-:r'r 

interested in developing recreation Technical aad^tan4^. .ra ecbnoj^o^itoblen^ 
facilities. Here 4s a condensed listing, ft i. • . . i;,* " 

.wafc I»gi Minters refaHng to more OreuB,tH.n.l iremms^ 

1.. ..1 .■■ .1 •.. - j : ■ . ' ■ ' ■■ -V' .' .■■■rU.S.t^^ 

:7.'.';> '^ ..-andMelfiife; 



details in the text: 
U.So: Depair|ment: 



AgrietiituraLSubUiMaimn and Conhervaf 
tionServiaa ■ • 



Cost-sharing for ^ 



vi^abjfierifealtfc 

Informatioii on. health, apd ..^nitatioU ‘ 
ures -and mosquito control, p. 25, 

33 .- ^;..r:.v '-V--' ,-:%..-<v. 



■ p. 24,,-27. 

Adjustment payments for - cropland conver- 
siono p.. 27, 39, , , 



1J.3* Department "of die Ihtmpr 



Bureau of _ Qutdoor ReereatUm ■ 



Farmxri Home iddoilnietra^n 



Advimry assistance to States and their locd 
subdivisions in ' developing - reeraation'^ 
tourcesi p. 38 . 



Economic information and analysis; aid Jm Fftfc and Wil^ifeS^iee 

’msklnvirt vmAn^ji^ am/v. vn. am a am# ’.mv. 



- -avT K$ 9 n ona nr icoffi/eisemice ; 

mA.ng and mana^re, phns, p, 24, ^ ^ ^ 



Loans to indmdual landowners , to buy and 
develop land, <tonstruct buildmgs and 
ties, and pay oparating-^ ezpentos for Recrea- 
tion enterprises,' p4 25. 



fish management; p. 16, 26, 31, 

Fish for stocking ponds and reservoirs, !>• 31^ 



or nonprofit' organizations for land use. 



Pufilie tand dgenide$ , 

Information about thei v use of public land ins 



ties, p. 39« 

Loans to sponsoring cRganizations of s 
watershed projects, p. 38. 



Federitf s B^lenaidh Sercice - « 

Infomations aiid edUmtion services; on pro- 
grams of the DepaidmeUt of Agric^ture. are 



«>viwcvi.iuii fyiui pnv«ic xcuA^ttuun cmcipnoes ; 

caii be obtained from t the^ adnunisteiing 
agency, such as National-Park ‘^jrvice.pr^^ 
.toau'pf Land'Management.' C''> ^ 

HousiiigCand^Honiesd^inantto;'^ 




Extension Smice V(cbuht 3 r^^^^^,a which 

combines services of. IUSDA and the 



recreation,: p. 39i 

Urban Reneujol AdminiUratiori} .y >~ ; / ' 

land-grant Uoffege or university«^^ ^ Grants to States ^d local Ugencw^ .to ap-: 

under Local Agencies. 9*^ 

. ..i-yv ca. : inmudmg development ^ 

Fareit, Service SsianU Bnsiiiess AdLministriitim ' " ; - \ ' 

Information and^insultation on forestry Jand Leans fo^^aU busihe^e^^ 

fore.st recreatioh tforougfa State : and local tion enterprises for capital and operating ex- 

penses, p. 25, 39. 

S^l CoMendBon SeriAce \ . State Agencpes.-. 

Technical aisisUmce to : individuals and Most Stati^ have departments or coiumissions, 
groups in planning, proper land use and con- irnder Varjoue^^^^ 

servation, including land used for recreation, mgv of conce^ to irecim>ti<>U7enter- 



p. 9, 24,26.. , , . . .. prises: . ■ 

Soil surveys and other detailed intermatibn 7 ^^ 
about specific tracts of land, p; 9. J'a 

ffeafth and sUnitatfonjSm; 



^yout, design, and On-site asshiance^^: in- : 



atdling pilled conservati^^ and 



Iw^ating recreatioh facilities, 2^^^^ 

Technicel ' ^ tb 

small-watefohed prbjects, fesource-bbhserya- 
tion-and-development projects, 

p,'38,’39. r;/':'7' ■: . 



Highvirays, p, 26,^^ 
j^tksj p. 9»,26;^^^ 

Soil and: water cbuforvatioh 
38,39 
Travel 



ivel,p._34,^3fci-C 







Most cbuni^es and cities have counterparts 

■ of ■the State agencies, mentioned above, deal- -mgs. - PAr3%. 1%1, .^Folder.. , (Ay:j|lable 
ing with specialized problems, particularly froni SCS offices.) ; . .J . - 

■health and sanitation, safety, highways, and Working Sawings 
parks. In addiUon, the following are major ^mpground deyelopment.^^AB^^ 
sources of local information; ^ p, JO^Supt. o^ ^ 

Cooperative Extension ■ Service, (county D^., 2(W2. / ,. ■• - ' . . . .. ■ 

• agent);, p; 6, 9, 24^ 27, 30^ 31, 32, 34, 36, 39. tWhat is a conservapon fann plm? ^^249. 

■ .Soil 'conservation district, p. 6, 9,. 26, 27, 30, 1^1; 7 p, il^kn 

.31 38, . ; *What is a conservation ranch plan? L-460. 

. . Watershed district, p. 38.' 1959, Folder. 



Watershed district, p. o». . ru*u^?t. - . i 

Rural. Areas Development CrmmiUee,..p» 6, Conservation, of the camp site. American 

Camping Association, Bradford W®®"*» 
^VM«tiii^lIeiInd;'.1960. ;36^^ ^0. 










^r;': >-iKi^cuihiie^(:liSDA);-:fitarked:.:;by^any asterisk; /■• ;.Cab^^^^^ 
.’tr-'-;a^;-iaYailal^ie;'';on^i|'4ue8t;^;from>--'youyy^ 

:\b.;/?aieni;''^r .t^^ Information', .i '• 

pkrtinent;Ot;^ v Comfort stations ami priviM, 22 



‘ ya 4lnw«alli ^-y^ -Naridn^ 

i - v "'■v:.;-' Organized .camp 

-<•■' '•■Picnic..fireplaces, . «,„? .^^,- 

'■#<«wt V ;■ ■■! AB-265. ‘. picnic shelters' and kitchens, .vJ»;p.;..;;-Mf.' 



k f.lncinefators and rCfuse receptades. 8 pi^.lO^* 
" ' Organized camp facilities, 88 p,. S0|(J. f 
Picnic, fireplaces, Id p, 15^. 






. ■;. ^Making land' produce ^useful-'‘■wRdlife.,.^,'Fr^ 
‘I 2035. I960. 30 p. 

of^'Paar W. -Va. .^Managing farm fields, wetlands, and 

' '"1 ’’-k',':- .- lif apa g emm ^ Aids - Bdletih .'5^’ . ' 1^1. 24 p. for wild ducks in the South. F-2144* .l^^* 

?i •^iiReSEfesSfo ' American lii- *Managihg farm fishponds for bass and bliii* 

' ” TS'^jjtiifit^’bf 'Pdls;^^ gills. ,F_a^. 1955. 1® P* - 

‘ ‘ ^Wi'Vai^ Mmiagemehf; Aids. Bulletin 6. 1961. y *Trout in farm and ranch oohdft v F't2154l 

17 p. 1961. 




fERiC 









and can he miide dn atfractivk 

. V - . ... recreation enterprise : . ' > " 

Negative Nos.— Cover: 451512, NPS WASO-rA-639, Okla-rll842, 495418; 
Texr49845 ; - p. 1; Cal-7275; p. 5: Neb-1740; p. 7;; 499433; p, 8:rAfk- 
*/? 6^I^7jM<^19S3;.p.*9; Conn-?10283; p.'lO; S-11536; p. 11; Oliid Oept. of Development •' 

p. l4; Neb-^074; p. 15; NY^87 ; p. l^Mil^ 
p. 19; 46502Q; 4>; 20;.f:oiin^^ 

|^:;p.;21t^Md^84; p. 22; Pa-^; p. 23; Kan-1932; p. 25; N-39619; p. 26; Okla- ^ 
27: W. Ya-859, Qkla-:11848; p. 31: Wn-90243; p; 32; Tenn-D29-1/ W. Va- 
;; 7i08; jp. 33:'ArW-^^^ p. 38: Va-W-51; p. 44: NC-Dll-39. . ; ; ^ > ' 
















